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CAREER TRANSFORMATION ACADEMY

Personal Brand

Statement Builder

Craft a 2—3 sentence statement that makes you unforgettable.

What Is a Personal Brand Statement?

A personal brand statement is a concise, powerful declaration of WHO you are, WHAT you do, and
WHY it matters — written in your own voice. It is NOT a job title. It is NOT an elevator pitch about your
resume. It is the answer to the question every hiring manager, network contact, and LinkedIn visitor is
silently asking:

"Why should | remember YOU over everyone else with the same title?"

The CTA 3-Part Brand Formula

IDENTITY VALUE DIFFERENTIATOR
Who you are + your The specific, measurable impact The unique angle, perspective,
professional function + the level  you deliver — what changes or combination of skills that sets
at which you operate because of you you apart

Step 1: Your Discovery Questions

Answer each question in 1-3 sentences. Do not edit yourself yet — just write.

1. What is your professional function and at what level do you operate? (e.g., 'l lead HR
Operations at the Director and VP level for global enterprises.')

2. What is the most significant result or transformation you have created in your career?
Include a number if you can.
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3. What do colleagues, managers, or clients consistently say about you? What do they come to
you for?

4. What industry, company type, or mission gets you genuinely energized?

5. What is one perspective, approach, or combination of skills you have that most people in
your field do not?

6. What do you want people to DO after they hear your brand statement? (e.g., connect, hire,
refer, collaborate)

Step 2: The 50 Power Words by Category

Circle 3-5 words that feel most authentic to your work and energy. Use them in your brand statement.
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LEADERSHIP
Architect
Builder
Champion
Orchestrator
Catalyst
Visionary
Steward
Pioneer
Transformer
Champion
Navigator
Strategist

Oo0o0ooooooooao

Step 3: Fill-in-the-Blank Templates

Use one of these frameworks as a starting point — then make it yours.

IMPACT

[0 Scalable
Data-driven
Measurable
Transformative
Operational
Sustainable
High-impact
Global
Growth-focused
Results-oriented
Agile
Enterprise-grade

OooooooOooooad

Template A — Achievement-Led

STYLE

Ooooooooooooao

Collaborative
Empathetic
Analytical
Resilient
Adaptable
Direct
Systematic
Inclusive
Curious
Pragmatic
Coach
Trusted

OUTCOMES
Clarity
Efficiency
Alignment
Excellence
Culture
Performance
Scalability
Retention
Engagement
Innovation
Integration
Growth

ODo0Oo0ooooooooao

[Identity: | am a/an ] who helps [target audience: | achieve [specific outcome: | by
[your method/approach: ]. With [X years + key credential], | bring [differentiator: | that

most [peers/organizations] simply do not have.

Template B — Problem-Solution

[Target audience: | come to me when [specific challenge: |. As a [ldentity], | [what you do]
— and the result is typically [measurable outcome].

Template C — Value-Forward

| build [what you build/do] that [specific result it creates]. Over [X] years leading [scope of work], |
have developed a reputation for [2—3 specific qualities] — which is why [types of organizations]
trust me to [core value you deliver].

Step 4: Real-World Examples

HR Operations Executive

| am a global HR Operations executive who transforms fragmented HR service delivery into
scalable, high-performing systems for complex, multi-country organizations. With 20+ years
building shared services models that consistently hit 95%+ SLA compliance, | bring the rare
combination of operational precision and people-first leadership that turns HR from a cost center

into a strategic asset.
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Finance Professional

| help growth-stage technology companies build the financial infrastructure they need to scale
confidently. As a CFO with a background in both Big 4 advisory and in-house operations, |
translate complex financial data into decisions that move boards, investors, and leadership teams

— without the jargon.

Technology Leader

| build engineering teams that ship products people actually use. Over 15 years leading software
development across startup and enterprise environments, | have learned that the fastest path to

great software runs through psychological safety, clear priorities, and a culture that treats
technical debt like the business risk it actually is.

Step 5: Draft Your Statement

Draft 1 — Write freely, do not edit:

Draft 2 — Tighten it: every word must earn its place.

Final Draft — Read it aloud. Does it sound like you?

s5$ CTA COACHING NOTE:
TEST IT: If someone else in your field could say the exact same thing, it is not specific enough.
USE IT: LinkedIn headline, About section opener, interview introduction, bio, and networking

conversations.
UPDATE IT: Your brand statement should evolve every 12—18 months as your career grows.
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Al SUPPORT: Visit ctagps.com to generate and refine your personal brand statement with Al-
powered coaching.

Career Transformation Academy | www.careertransformationacademy.com

Al Career Coaching: www.ctagps.com



https://www.ctagps.com/

